SECOND AMENDMENT TO THE AGREEMENT WITH -
" O’'RORKE, INC.
'FOR TOBACCO SOCIAL MARKETING/MEDIA SERVICES

THIS SECOND AMENDMENT TO THE AGREEMENT, entered into this
day of ____, 2004, by and between the COUNTY OF SAN
MATEO, hereinafter called "County" and O'RORKE, INC., heremafter called
"Contractor”; v

WITNESSETH:

) WHEREAS pursuant to Government Code, Section 31000, Ceunty may contract .

with independent contractors for the furnlshlng of such services to or for County or any
_Department/ Agency thereof and-

WHEREAS the County and the Contractor entered into an Agreement on
January'1, 2003 for the purpose of performing professional services of tobacco social
marketing/media services in accordance with state and federal laws, regulations and
funding mandates; and

WHEREAS, the County and the Contractor wish to further amend the Agreement
‘for the purpose of increasing the amount and extendlng the term for services to
contlnue for FY 2004- 05

NOW THEREFORE ITIS HEREBY AGREED BY THE PARTIES HERETO AS
FOLLOWS:

1: Section 1: Exhibits and Attachments is hereby amended to read as follows:

" The following/Exhibits and }Attachmehts are attached hereto and incorpbrated by
reference herein.

Exhlblt A- Rewsnon 1: Description of Services hereby replaces
Exhibit A
Exhibit B- Revision 1: Rates of Payment & Approved Budget hereby
' ' replaces Exhibit B

Attachment 1. Compliance with Section 504
Attachment 2: ~ Fingerprinting Compliance
‘Attachment 3 Equal Benefits Compliance

2. The orrgrnal versions of Exhibit A and B are hereby deleted.

3 Exhibit A (Revrsmn 1) and Exhibit B (Revision 1) are hereto attached and
incorporated-herein, and are hereby added. :



4. Sectlon 2: Servrces to be Performed by Contractor is hereby amended to read as
: follows :

~ In consideration of the payments heremafter set forth in Exhibit B (Revrsron1)
herein, Contractor shall perform tobacco social marketing/media services as set
forth in this Agreement; and Exhibit A (Revision 1) to the Agreement.

. Section 3: Payments, paragraph A is hereby amended to read as follows:

A. Maximum Amount
- In full consideration of Contractor's performance of the services
descnbed in the Exhibit(s), the amount that County shall pay for services is
increased by SIXTY-TWO THOUSAND THREE HUNDRED TWENTY EIGHT
DOLLARS ($63,328) for additional media services. Services rendered under
this Agreement shall not exceed TWO HUNDRED TWENTY-SEVEN THOUSAND
THREE HUNDRED TWENTY-EIGHT DOLLARS ($227,328) for the contract term.

. Section 14 Term of the Aqreement paragraph A is hereby amended to read as
follows:

' A. Subject to compliance with the terms and conditions of this Agreement,
the term of this Agreement shall be from January 1, 2003, through June 30, 2005.

7. All other terms and conditions of the agreement dated January 1, 2003, and

subsequent amendments between the County and Contractor shall remain in
full force and effect.



~ WITNESS WHEREOF, the part|es hereto, by their duly authorized representatlves
have affixed their hands. . . :

COUNTY OF SAN MATEO

By:

.. President
Board of Supervisors

Date:

ATTEST: O'RORKE, INC

2oy éwmk V\/\aMO\LM(DW

.Clerk of Said Board Name, T M

Date: ' Signatype U d

Date: g())o LO(’f |




EXHIBIT A (Revision 1)
DESCRIPTION OF SERVICES
‘ - O’RORKE INC.
Social Marketing/Media Consultant Services
January 1, 2003 through June 30, 2005

- Contractor will provide the following social marketing/media eonsultirig services in San Mateo
County. All payments under this Agreement must directly support services specified in this .
Agreement. Contractor will provide the following services: ‘

L Services Supported by Tobacco Master Settlement Agreement Funds

Contractor will to work with the Tobacco Coalition Media Advisory Committee to
provide the following: o

A.  Social Marketing Plan-

4

1. - Design and implement a comprehensive social marketing plan in
coordination with at least one existing tobacco prevention, enforcement or
cessation provider. The plan will include:

a.

‘Research on and segmentation of target population.

b. Development of media messages.

c. . Preduce materials as needed.

d. Consult with the Tobacco Education Coalition (TEC) Media -
Advisory‘ Committee te determine appropriate media message.

e.  Provide the TEC Media Advisory Committee with
recommendations and options for media placement.

f. Place media messages.

( g - Evaluate media activities.
2. ‘ Provide technical assistance to one (1) to three (3) exisﬁng community

based prevention or cessation prov1der(s) Technical assistance may
include but is not limited to:

Target market segmentation.
Message development.

Materials development (which may include logos, letterhead,



brochures and posters).

d.  Production and placement of media materials.
e. . Evaluate media activities.
f.  Allsocial ma;rketmg and media technical assistance requests will be

submitted and approved by the Tobacco Prevention Program
contract monitor.

3. Provide technical assistance with the re-authorization of the Tobacco
Retailer Permit Ordinance.

a. Work with the Tobacco Retailer Permit Ordinance Tdsk Force to
develop media messages.

b.  Place and evaluate media plan.

Services Supported by Proposition 99 Funds

‘Provide social marketing and media technical assistance to the Tobacco Prevention
Program in support of the following community interventions as required in the
Proposition 99 plan: Media must be purchased on or before June 30, 2004 and placed

* no later than October 1, 2004.

a. Design and implement a media campaign to raise awareness about the smoke-free
bar law or about the tobacco litter law.

b. - Smoke-Free Homes Campaign.

¢. . Design and implement a media campaign to raise dwareness about tobacco sales to
minors in target cities including Pacifica, South San Francisco, and San Mateo.

d. - All social marketing and media technical assistance requests will be submitted and
approved by the Tobacco Prevention Program under guldance of the TEC Media
Advisory Committee.

e. Evaluation of Media Activities.

f. Media campaign to support efforts to strengthen local tobacco retailer license
laws.

8 Media tc support local efforts to pass policies prohibiting smoking in outdoor -

venues and/or events such as parks playgrounds, beaches, fairgrounds,
community festivals and other outdoor locations.



h. Media_sponsorship of smoke free events.

i Media promotions of countywide tobacco trainings.
IIL - Services That Support Tobacco Control Laws
A. Contractor will provide media to support and encourage enforcement of

existing tobacco control laws. Media must be purchased prior to June 30,
2004 and must be placed in fiscal year 2004-05. Services may include but are
not limited to: .

1. Formative research

2. Media development

3. Media placement

B. Contractor with the input and direction of the Tobacce Education Coalition,
Tobacco Prevention Program and the County will provide the following:

1. Law Enforcement Appreciation event to recognize law enforcement
~ officers and agencies enforcing existing tobacco control laws and media
publicizing event. *

2. Awards.

_ IV." Additional Media Services |

1. Contractor will provide media to publicize available tobacco cessation services.

\'4 Administrative and Reporting Requirements:

Contractor will meet the following administrative and reporting requirements designed to
- support the activities described in Sections I. and IT. of Exhibit A.

1. Assure that activities are culture, age and gender sensitive.
2. Send a representative to the following programs:

~ a. TPP contractor orientation and one (1) to two (2) training events sponsored by the
TPP for subcontractors and TEC. members (optional, as-time allows).

b. Tobacco educatlon ethnic network, regional or statewide- programs meetlngs and
conferences (optional, as time allows). '

3 Subm1t monthly progress reports by the fifteenth (15th) day following the. end of the



previous month. Include with monthly progress reports:

a. Completed monthly evaluation forms with both qualitative and quantitative
responses. - ' ’

b. Materials deveioped duﬁng the month (flyers, invitations, programs, etc.).
4. Submit documentation of media spb_ts placéd. | |
5. Submita writteﬂ final report no later than July 15, 2005.
6. | Submit a summary repo;'t for all evaluations conducted.
7. Present an oral report at the final TEC Coaliﬁon meeting during thé contract term.

8. Tobacco Prevention Program staff will conduct two (2) site reviews of Contractor’s
program.

Outcome Objectives:

‘Contractor will work collaboratively with Tobacco Prevention Program staff to design
and implement a simple method of conducting outcome or impact evaluations that can be
completed by June 30, 2004. Increase the number of media messages reaching San Mateo
County residents, focusing on three key areas:

a. ~ Preventing at-risk populations from starting to smoke;

' b.  Decreasing tobacco use rates among youth, young adults, adults and the elderly
residents of the cities within the County; and

- ¢. Increasing awareness about health hazards of tobacco usage.

1. Increase the number of media messages that encourage addicted adult and
-youth to move towards quitting and market cessation programs, and increase
the number of persons contacting cessation resources.

2. TIncrease the number of paid media messages and media advocacy strategies
that provide information to. San Mateo County residents, about compliance
with tobacco control laws and publicity about new laws.

3. Increase media messages targeting San Mateo County residents about the
“dangers of mainstream and alternative tobacco products, and Environmental
Tobacco Smoke (ETS) exposure in homes and cars.



EXHIBIT B (Revision 1)
RATES OF PAYMENT
- O’RORKE, INC.

Tobacco Socia]l Marketing/Media Services
January 1, 2003 through June 30 2005

Rates of Payment

In full consideration of the tobacco social marketmg/medla services provided by
Contractor County shall pay Contractor as follows:

A.

County shall reimburse Contractor monthly, 1n arrears, for actual expendltures
incurred. All reimbursements will be based upon Contractor’s approved program
budget. Contractor shall submit a monthly invoice and financial statement for
expenses incurred the previous month by the tenth (10th) day following the end of . -
the invoiced month in a format approved by the County. All payments under this
Agreement must directly support services specified in this Agreement. Of the total
amount of TWO HUNDRED TWENTY-SEVEN THOUSAND THREE
HUNDRED TWENTY-EIGHT DOLLARS (8227,328), FORTY-THREE
THOUSAND FOUR HUNDRED TWENTY DOLLARS ($43,420) is available

- for Proposition 99 funded services, ONE HUNDRED FORTY THOUSAND
- DOLLARS ($140,000) is available for Master Settlement Agreement funded

services FORTY-THREE THOUSAND FOUR HUNDRED TWENTY
DOLLARS ($43,420) is available for County funded media services.

1. County shall have the right to withhold payment if County determines that
the quality or quantity of the work performed is unacceptable. Approval of
“final payment is contingent upon satisfactory completlon of all activities
‘described in Section I of Exhibit A.

" Total payments to Contractor under this Agreement shall not exceed the maximum

contract obligation of TWO HUNDRED TWENTY-SEVEN THOUSAND
THREE HUNDRED TWENTY.—EIGHT DOLLARS ($227,328).

County may terminate this Agreement or a portion of the services referred to in the -
Exhibit based upon availability of federal, state, or County funds by providing

* thirty (30) days written notice to Contractor. Contractor shall be entitled to receive

payment for services rendered under this Agreement during the thirty (30) day
period.

County shall pay Contractor within 304days of receipt of invoice, proyided invoice

1is accurate and any supporting documentation required for payment of invoice is

also accurate. Invoices and/or supporting documentation that are inaccurate or
contains inconsistencies must first be corrected and a new invoice submitted. .
County shall pay Contractor within 30 days of rece1pt of corrected invoice and/or

supportmg documentatlon
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COUNTY OF SAN MATEO
MEMORANDUM

bate:  2fabon

TO: - ol Harcds Morse FAY: 3634864 PONY:'EPS.],GS |
FROM:  EstherLuss FAX: 802-6440 PONY: HS,&ZQE_ PHONE: §02:6432
'SURTECT: Contract Insm:ance Approvd )

CONTRACTORNAME O é’o rie., /nc,

. DOES TI-IE CONTRACTOR mvm A3 PART OF THE CONTRACT SERVICES: l1«% o "'-"._‘

| NUMBER oF -EMPLOYBES WQRK]NG ?OR; CONTRACTOR:

 DUTIES TO.EE PERFORMED BY CONTRACTOR FOR. COUNTY <Sbc_ra/ "’”’Mé“‘"ﬁ;
N G,ﬁmi@tﬂ/‘)/y 5Lrwc£,5 B ﬁmm W s . .

COVERA.GB i - Amomt .Appmve | Wave  Modify
- Crehensrve Genesal Lmbﬂny | ’WO

‘ '»'_Motorvehzclembﬂuy - A¢Mo /

| Professiopal Lishilty . o /
. Worker's Compmﬁaﬁon R : g kaﬁlhf / |/
 REMARKS/COMMENTS:

| /Vl/bw% W K70

Risk Man.agemunt Sigoatire

L TATA P.l
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. » CERTIFICATE OF INSURANCE ~

This cenifias thal .0 STATE FARM FIRE AND CASUALTY COMPANY, Bipomington, (inoig]

: [ STATE FARM GENERAL INSURANCE COMPANY, Bloamington, ing .:»

0 STATE FARM FIRE AND CASUALTY COMPANY, Scarborough, Ontar} ':

Ll STATE FARM FLORIDA INSURANCE COMPANY, Winter Haven, Flor ;1:
, ) 1 STATE FARM LLOYDS, Da'las, Texas
~ Insuras the following policyholder for tha coverages indicatad below:

Folicyholder n'Rorke Inc. DBA S Rorke Public Ralarions

Addrese of palicyholdar 55 Hawthoram St. Bte 430, San Franzisco, CA 94 “ -3s10 , .
Lecation of eperations sare 35 above ~ 0] -

Deseriptiun of cpgrations ~publis Zelaticns Jrl

The policies listad below have baen Issusd 1o the policynolkder for the policy periods shown. The | | 4 irance described In these policles i2
sublect % all the t6rms exclusions and conditions of tnose policlss. The limits of liabllity shawn may e been reducad by any pait claims,

g POLICY PERIOD 1;’[ LIMITS OF LIABIUTY
POLICY NUMBER v TYPE OF INSURANCE | Effective Dato Expiration Dgte - (4 beginaing ol policy perlod)
37-¥k-1333-6 Comprahensive VIX/26/34 1 01/26/3s | BODILY INJURY AND
Business Liabildy ; PROPERTY DAMAGE

“fhis insurance includes: | L] Froducts - Complated Dperations AR T {
co i O] Contractual Liability i

! Each Ocgurrence $2,000,C00

. [J Underground Mazard Coverage
[0 Personal Injury .
[ Advertising iniury Gensgralfggregate $4.000,000
[J Explasion Hazard Coverege J v
(J Collapse Hazard Soveraye : Produc&l Completed  § 4,000,002
O . ) . Oporaﬁ" s Aggregaie
0 — |
. POLICY PERIOD BODILYI|NJURY AND PRCFPERTY DAMAGE
EXCESS LIABILITY | Effactive Date | Explration Dato | {Combined Single Limit).
O Umbrsila : ] Each Oqgurrence g
3 Otner S . Aggrepd ,'! : $
. : Part1 S ATUTORY
: ‘ _ A Part 2 BHDIY iINJURY
¥7-MO-221E-3 Workere” Compensation 09/04,°20C3 ;| 09/04/2004
310 Employers Liability ; Zach A dent $ 105,000
; Disease(f| Each Employee$ 102, 000
e Disease ﬁ Palicy Limit  § 100,000
' POLICY FERIOD I UMITS OF LIABILITY
POLICY FUMBER TYPE OF INSURANCE | EHestive Date ° Explration Date jtl baginning of policy purlod)
003 £613-R20-053 huto 1986 Yaguar 61/30/2006 1 C3/30/2504 | 82, \JOOJOO single limit

THE CERTIFICATE OF INSU RANCE 1S NOT ACO NTRACT OF lNSURANCE AND NEITHER AFF! r1 ATIVELY NOR NEGATIVELY |
AMENDS, EXTENDS OR ALTERS THE COVERAQE APPROVED BY ANY POLICY DESCRIBED HHREIN. ‘
If any of the ' bacribed policles are cancelad befora
its expirgtion ¢ ta State Farm will try to mail 3 writtsn
. ' ‘ _ notice 1o thdfl cenificate holder 3o days befora
Namg and Addrass of Certificate Haldst cancellation. Ml however, we fall to mail such notice.
’ . . no o‘:ligatlon b: llabiity will be imposed on Stats
County of San. Matec : Farm or Ite agints or representatives.
Attn:  Jackie Tayler : :
Too3cco Preventian Program

Aleohcl & DUrug ser\{ices‘ Signature of A B Crizan Reprcsanlnu\u-
420 Harbor S1vd Bigg C ) Agent 'M £3/17/04
Eeimont., CA 94002 ‘ Tite Diate
| Agents Code “.-'-v mp
i l AFQ Code B o

558864 2.¢ 11.12.2008 Minwdn U.S A



